SUBMISSION GUIDELINES

The below guidelines must be reviewed together with the Terms and Conditions for
Contributors, which are incorporated herein by reference and which govern the submission and
publication of all work on Purchasing Power: The Brennan Center’s Money in Politics Blog.

The Center will consider for publication on Purchasing Power: The Brennan Center’s Money in
Politics Blog submissions from a broad array of contributors, including social scientists, legal
experts, government officials, journalists and policy advocates. The Center encourages
submissions from members of groups historically underrepresented in these fields.

Contributors should include a brief, one sentence biography to accompany the publication,
which is subject to stylistic edits or publication at the Center’s sole discretion.

The focus of your submission should be factual — whether relating to empirical research,
current events or other real-world phenomena — rather than merely theoretical or opinion.
Submissions should fit within the blog’s mission statement, reprinted below.

Submitting a Work: You may submit a work for possible publication by emailing the piece as a
Microsoft Word attachment to purchasingpower@brennan.law.nyu.edu. If you wish to pitch
an idea prior to sending a full work, you may email a pitch of no more than 250 words.

Submissions should be no more than 750 words in length unless greater length is previously
agreed to with an editor of the blog, and should include a title. Any accompanying graphics
should be formatted for easy publication on the web. Factual assertions should be supported
with hyperlinked sources or, if hyperlinks are unavailable, with citations in footnotes (the
Brennan Center uses the Chicago Manual of Style for footnotes and endnotes).

The Center reserves the right to edit any submission, including the title and lede, and including
by materially changing the length thereof, at its sole discretion. The Center may add or delete
any hyperlinks. Significant substantive edits will be reviewed with you before publication.

Any submission must be accompanied by your full name, business address, telephone number,
email address, professional affiliation, and links to any relevant websites or blogs.

As described in detail in the Terms and Conditions, the Center is under no obligation to publish
any submission, and may delete any published submission at any time, without notice, in its
sole discretion.



