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Figure 1.  Spending on Supreme Court Campaign Ads, by Sponsor_______________ 
 

 Number of Ads 
Number of 

Airings Cost of Airtime 

Morrison 1 38 $14,458 

Newby* 0 0 $0 

Wynn 0 0 $0 

Race Subtotal 1 38 $14,458 
        

Parker 1 246 $127,918 

Tyson 0 0 $0 

Race Subtotal 1 246 $127,918 
        

TOTAL 2 284 $142,376 
 
 
Figure 2.  Tone of Ads, by Sponsor__________________________________________ 
 

0

100

200

300

Nu
m

be
r o

f A
ir

in
gs

Candidate 283 0 0
Group 0 0 0
Party 0 0 0

PROMOTE ATTACK CONTRAST
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BUYING TIME 2004:  
Television Advertising in State Supreme Court Elections 
 

North Carolina (Continued) 
 

 

 

Figure 3.  Theme of Ads, by Sponsor________________________________________ 
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