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Figure 1. Spending on Ads Naming Candidates, by Sponsor ________  ___________  
 

Number of Ads Number of Airings Cost of Airtime 
 
Weaver 

 
3 

 
47 

 
$15,741 

 
Michigan 
Chamber of 
Commerce 

 
1 

 
211 

 
$148,736 

 
 
TOTAL 

 
4 

 
258 

 
$164,477 

 
 
 
 
 
 
Figure 2. Tone of Ads, by Sponsor__________________________________________ 
 
 

0

50

100

150

200

250

N
um

be
r o

f A
iri

ng
s

Candidate 47 0 0

Non-Candidate 211 0 0

Promote Attack Contrast

 
 
 
 



BUYING TIME 2002:  
Television Advertising in State Supreme Court Elections 

 
 

  161 Avenue of the Americas, 12th Floor 
   New York, New York 10013 

   (212) 998-6730 
www.brennancenter.org 

 
Michigan (continued) 

 
 
Figure 3. Theme of Ads, by Sponsor____________________________________ 
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