BUYING TIME 2002:
Television Advertising in State Supreme Court Elections

Michigan
January 1 — October 26, 2002

Figure 1. Spending on Ads Naming Candidates, by Sponsor

Number of Ads Number of Airings Cost of Airtime
Weaver 3 47 $15,741
Michigan
Chamber of 1 211 $148,736
Commerce
TOTAL 4 258 $164,477

Figure 2. Tone of Ads, by Sponsor
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Promote Attack Contrast

O Candidate 47 0 0
B Non-Candidate 211 0 0
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BUYING TIME 2002:

Television Advertising in State Supreme Court Elections

Michigan (continued)

Figure 3. Theme of Ads, by Sponsor
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