
BUYING TIME 2004:  
Television Advertising in State Supreme Court Elections 
 

 
161 Avenue of the Americas, 12th Floor 

Louisiana 
January 1 – December 31, 2004 

 
Figure 1.  Spending on Supreme Court Campaign Ads, by Sponsor_______________ 
 

 Number of Ads 
Number of 

Airings Cost of Airtime 

Beasley 4 112 $53,415 

Victory^ 5 203 $99,797 

TOTAL 9 315 $153,212 
 
 
 
Figure 2.  Tone of Ads, by Sponsor__________________________________________ 
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PROMOTE ATTACK CONTRAST
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BUYING TIME 2004:  
Television Advertising in State Supreme Court Elections 
 

Louisiana (Continued) 
 

 

 
161 Avenue of the Americas, 12th Floor 

Figure 3.  Theme of Ads, by Sponsor________________________________________ 
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