BUYING TIME 2002:
Television Advertising in State Supreme Court Elections

Ilinois
January 1 — October 19, 2002

Figure 1. Spending by Candidates

Number of Ads Number of Airings Cost of Airtime
Garman 2 380 $86,682
Myerscough 2 359 $76,673
American
Taxpayers 1 9 $2,256
Alliance
TOTAL 5 748 $165,611

Figure 2. Tone of Ads, by Sponsor
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BUYING TIME 2002:
Television Advertising in State Supreme Court Elections

Illinois (continued)

Figure 3. Theme of Ads. by Sponsor
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