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Figure 1. Spending on Ads Naming Candidates, by Sponsor ________  ___________  
 

Number of Ads Number of Airings Cost of Airtime 
 
Chairez 

 
1 

 
2 $967

 
Maupin 

 
2 

 
69 $27,845 

 
TOTAL 

 
3 

 
71 $28,812

 
 
Figure 2. Tone of Ads, by Sponsor__________________________________________ 
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CANDIDATE 71 0 0

NON-CANDIDATE 0 0 0

PROMOTE ATTACK CONTRAST

 
 
Figure 3. Theme of Ads, by Sponsor____________________________________ 
 

0 20 40 60 80

Number of Airings

TRADITIONAL
JUDICIAL

CIVIL JUSTICE

CANDIDATE
NON-CANDIDATE


