BUYING TIME 2004
Television Advertising in State Supreme Court Elections

Nevada
January 1 — December 31, 2004

Figure 1. Spending on Supreme Court Campaign Ads, by Sponsor
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BUYING TIME 2004
Television Advertising in State Supreme Court Elections

Nevada (Continued)

Race Subtotal 3 95 $87,457
ELECTION
TOTAL 5 190 $185,713
STATE TOTAL 13 867 $810,930
Figure 2. Tone of Ads, by Sponsor
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Figure 3. Theme of Ads, by Sponsor
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